
 

 
Town Hall - 551 Hot Sptings Blvd.  
Pagosa Springs, CO 81147 

AGENDA 
Pagosa Springs Area Tourism Board Meeting 

Wednesday, May 7, 2025 @ 4:00 PM 
 
 1. REMOTE PARTICIPATION 

Join Zoom Meeting By Computer - https://zoom.us/j/89219934353  
Dial by Phone - 1-669-900-6833 US - Meeting ID: 892 1993 4353  

I. CALL MEETING TO ORDER  
II. PUBLIC COMMENT  
III. CONSENT AGENDA  
 1. Approval of the April 2nd Meeting Minutes  

Minutes_040225  
IV. REPORTS TO BOARD  
 1. Director Report  

Agenda Brief - Director Report_May  
 2. State of Colorado Tourism - Dave Santucci   
 3. Brews for Rescues Recap    
V. BOARD COMMENTS / UPCOMING AGENDA ITEMS  
VI. NEXT TOURISM BOARD MEETING JUNE 4TH AT 4:00 PM  
VII. ADJOURNMENT 
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Town Hall - 551 Hot Sptings Blvd.  
Pagosa Springs, CO 81147 

MINUTES 
Pagosa Springs Area Tourism Board Meeting 

April 2, 2025 @ 4:00 PM 

  
A regular meeting of the Pagosa Springs Area Tourism Board was called to order on April 2, 2025, at 4:00 PM in the Town 
Hall - 551 Hot Sptings Blvd. . 
  
BOARD PRESENT: 
  

 Board Member Johnson, Board Member Lucero, Board Member Dufour, Council 
Member Williams, Board Member Thornton, Shane Prince, Sarah Mashue, Board 
Member Marchand, and Board Member Ranson 
  

BOARD ABSENT:  
  
  
 
I. CALL MEETING TO ORDER – Meeting was called to order at 4:03pm.  
 
II. PUBLIC COMMENT – There was no public comment 
 
III. CONSENT AGENDA  
 1. Approval of March 24th Meeting Minutes 

  
Council Member Williams moved to approve March 24th Meeting Minutes, Shane Prince seconded.  

Carried. 
 
IV. REPORTS TO BOARD  
 1. Destination Blueprint Update - Dave Santucci 

Dave Santucci attended the meeting via Zoom to give the Board an update on the Destination Blueprint 
Program. Dave reminded the group that the Destination Blueprint was a grant from the CTO that 
included a destination assessment, a workshop, and 100 hours of consulting. At the workshop the group 
chose goals to focus on for the program. The goals that were chosen were Championing the Value of 
Tourism and tourism management in Pagosa Springs area and develop and implement messaging that 
highlights the importance of tourism and the efforts of VPS to both residents and visitors. We have 
created tools to help with this including an editorial calendar, website content, blog posts, social media 
content, newsletter content, Championing the Value of Tourism slide deck and ambassador 
communications. The editorial calendar includes fire safety information as well as construction. The 
website has a new Welcome page, About Us page and a Blog page.  Resident facing messaging channels 
have been created or are in the works such as weekly contributions from tourism in the Town of Pagosa 
Springs newsletter, public presentations using the CVT slides, ambassador communications, and social 
media. The next steps for Destination Blueprint are completion of the content, launching of the content, 
and a program summary report. The program will wrap up in about 6 weeks. Director gave an update on 
the status of the tools at this time. We don't currently have a blog on the website but it is in progress 
and she had a meeting with the website vendor yesterday and should have something in a week or two 
to start adding content into and it should go live in 2-4 weeks. We are thinking about calling the "About 
Us" the "Business Resources" section in the footer. Staff is starting to work on building out that content 
on the website. We have a new video about how to properly douse a fire. We are working on some new 
paid social with some of this content. Board Member Prince asked if there is any way to prioritize 
construction and fire information to go out sooner than 6-8 weeks. Director answered we will be getting 
the fire content pushed out in about a week. In regards to construction information we have the parking 
flyer/maps, the QR code magnets and card for lodging properties. The QR codes go to our Welcome 
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page on the website which has construction information and will be updated with fire information, safe 
driving (designated drivers), the free wifi in the parks is now linked to the Welcome page. Director and 
Dave have a meeting tomorrow to continue working on this. Dave showed the Board the Championing 
the Value of Tourism slide deck. This tool is for anyone on the board or staff who is acting as a 
spokesperson for tourism to use slides for presentations. Dave mentioned that Pagosa Springs has had a 
great start to the year compared to the state. Pagosa Springs continues to be a bright spot in the state 
as far as visitation. A lot of the state slowed down in 2024 and Pagosa still saw good numbers and 
continues to see good numbers in 2025. 
  

 2. Chair Report 
  

 3. Director Report 

Director explained that she doesn't always receive all of the lodging tax data by the first Wednesday of 
the month. At the time of this packet being sent out February lodging tax was not yet available but 
Director has since received February numbers which show we are 25% up over February 2024. When 
director looked at November through February we were up 19.7% or $45,552.  

  

Director is involved in updating the IGA with a small group Madeline Bergon, Veronica Medina, Shane 
Lucero. There was a lot of consensus at the joint town and county meeting that the 2 year terms for 
Tourism Board members should be changed to 3 year terms. This should be adopted by the end of the 
year. The updated IGA will come before the town and county in a future joint work session.  

  

Director explained to the Board that it has been a very busy start to the year. She is usually in meetings 
for 3 solid days every week.  

  

Director asked if anyone had any questions from the Director Report. County Commissioner Rep John 
Ranson asked how our lodging tax numbers compare to the rest of the state. Director answered since 
we don't have a STAR report and we don't get a state wide STAR report director doesn't see those 
numbers. She will see if Dave Santucci has any information he can share with us. The state usually 
releases their numbers in July for the prior year. Board Chair Lucero stated is was surprising to hear we 
were up with such a dry winter. Director stated we sometimes see better numbers in dryer years 
because the visitors aren't afraid to drive to Pagosa. They will still come as long as they can still ski.  

  

Director mentioned we have not had any complaints about construction at the Visitor Center yet but we 
do have the stress balls for that purpose. Board Member Prince stated he had not had any complaints 
yet. Board Chair Lucero stated he had a couple from St Paul and they did not think the traffic was a big 
deal at all. If people are traveling from bigger cities then construction is not unusual for them. Board 
Member DuFour stated when people come into her store and mention the construction she tries to put 
a positive spin on it and talk about how great it is going look when it is completed. Director mentioned 
Kat with Main Street is working on a video that will show what the project will look like when it is 
completed. We plan to have that looping on a TV at the Visitor Center.  
  

V. NEW BUSINESS  
 1. Multipurpose Pavilion / Event Venue - Brian Collabolletta  

Director provided an agenda brief in the meeting packet for Board Members to review before the 
meeting today. The brief explained the history of how the funds were moved into a restricted fund. We 
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Pagosa Springs Area Tourism Board 
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are not going into the nuances of how the Multipurpose Pavilion will operate at this time. Brian stated 
the Tourism Board has been good to the Multipurpose Pavilion over the years with infrastructure 
support, funding for tournaments, and ice skates. The project was started in 2012. The first rink was in 
2015 and they have operated it every year except during covid until this winter. The rink was not 
opened this winter because it is not sustainable for 28 days of operation. It has been a labor of love but 
they have had a plan to move forward for years now to a permanent facility. Two years ago they were 
about to add a roof at the South Pagosa Park location and at the last minute, the  plug was pulled on 
that location. It has always been labeled a Multipurpose Pavilion with ice skating events in the winter 
and in summer could be used by local sports groups or any event in the town. So it makes sense to label 
it as a multi-use event center. In the winter it will be refrigerated. It will be a 35,000 ft covered space. In 
the past they tried to have hockey, broom ball, and curling tournaments but it was a difficult to try to 
have events there. Town Council Rep Williams mentioned the Town set aside 3 acres next to the 
Pickleball courts.  The space is contingent on them raising the funds within 3 years. They should know in 
the next year whether this is going to happen or not. If not the Town will consider using the land for 
other purposes and funds will go back to the people who provided funding.  

  

Brian is here to ask the Tourism Board to use the $500,000 they have set aside in a restricted fund for an 
event center. The facility will have a concrete surface, room for the stage to back in, bleachers, a spot 
for 3 food trucks at the east end. Board Chair Lucero asked when the clock started on the 3 years. Brian 
answered a year ago in December. They have possible donors who are waiting to see if the town kicks 
anything in. Brian stated GoCo was on board for a grant but they rarely fund the same town in the same 
year or back to back years. The town applied for the grant for Bob's LP property and they snuck in the 
cycle before them. They are applying for some other grants like Palmer Foundation who helped with the 
Alamosa rink but that foundation is more focused on youth sports rather than event centers. They have 
reached out to the Gates Foundation. Board Member Johnson asked how much the whole project will 
cost. Brian answered a little over $3.5 million. The roof is $2 million and the rink is $1.5 million including 
refrigeration. It could be less in another location because the footers have to go so deep with the fill in 
this location but they like the location for the community, parking, etc. Board Member Mashue asked 
about walls. Brian answered the reason they went with open concept is because GoCo is for outdoors. 
They won't fund anything indoors. They are considering having walls on 3 sides, perhaps even roll-down 
canvas sides. Board Member Dufour asked when was the last time the budget was updated.  Brian 
answered about 6 months ago and they put in an extra 20% for increased costs over time. Board 
Member Johnson asked if the ice rink will be year round. Brian answered no, the ice rink will be 5-6 
months of the year and the concrete floor for the other months for roller skating or roller hockey, 
volleyball, wrestling, events.  

  

Director stated the ask today is if the Board wants to make a recommendation to move the funds from 
the restricted fund but it is ultimately up to Town Council and BOCC. Director would take it before the 
Town and County. Brian added their nonprofit will run the center and it will be operated year round. 
Events and everything will go through them. It will be similar to Seeds where they rent the spot from the 
town and will be operated by the nonprofit. He has spoken with Mary Jo and she is interested in moving 
her events to the pavilion. So this will help the community have better event experiences especially with 
inclement weather.   Board Member Marchand asked if there are other event venues being proposed. 
Director explained that no, when the board put the funds aside they didn't have any specific location or 
design in mind. Board Chair Lucero stated they put the money aside because if they went for a grant and 
it was a matching grant they would be ahead of the game. Director stated if the project doesn't happen 
and the grants aren't awarded,  the money will not be spent. Board Member Marchand asked if it will be 
open to the general public. Brian answered they aren't sure yet. It will be fenced in and they need to 
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consider liability insurance. Board Chair Lucero asked if there will be bathrooms. Brian answered they 
aren't sure yet but likely port-o-potties like they have always had and it will be a work in progress. 
County Commissioner Rep John Ranson asked what the next step would be if approved by the town and 
county. Director answered she will provide a letter stating that we have committed this money for this 
project. Then they can use the letter for grant applications showing they have the funds.  

  
  

Board Member Johnson moved to recommend approving allocation of the $500,000 from the event 
venue restricted fund as cash match for the Multipurpose Pavilion to pursue grants, Council 
Member Williams seconded.  

Carried.  
 2. 2025 Event Funding Update 

Director stated there is $18,280 remaining in Event Funding. Director heard from one other event 
organizer and they were given the deadline of last Friday to submit their application and they have not 
submitted anything. The funding is first come first serve. That is spelled out in the event funding 
application that is sent out to event organizers in December.  The $140,000 total for event funding in 
2025 includes the $40,000 in funds that Town Council allowed us to reallocate for more event funding.  
  

 3. 2025 Event Funding -Thingamajig Theatre 

Laura Moore with Thingamajig Theater Company was in attendance. They are requesting $25,000 in 
event funding. Town Council Rep Williams explained to Laura that the board really focuses on events 
that bring people to town to stay in hotels and vacation rentals and eat at our restaurants. He would like 
to know how many out of town visitors the theater brings in. Laura answered they sell tickets and collect 
zip codes so they know exact numbers. In 2023 they did a survey and asked non-locals how many days 
they were staying in Pagosa and if they came specifically to see shows. In 2024 they sold 8,260 tickets, 
46% were out of town zip codes so 3,800 tourists saw a show. In 2023, 1,216 tourists came specifically 
to see a show at PSCA and averaged 5.5 nights per stay, 96% stayed in local lodgers, so 6,688 nights of 
heads in beds were created by Thingamajig Theater, 3,344 beds were occupied, AI says that lodging 
averages $166 per night in low season and $304 in high season so the theater provided between $535K-
1 million to lodgers. So in lodging tax the theater returned between $26-50K to this board. Board 
Member Prince pointed out that the lodging letter that was provided was from 2024. Laura stated he 
must have sent in the same letter as last year. She stated they also work with Mountain Landing and the 
Springs Resort. Board Member Prince also stated he goes to shows and has never been asked if he was a 
local. He also pointed out that tickets are $27 (based on Laura's numbers in budget of # of tickets sold 
and income) and increasing the price of the ticket by $2 to around $30 it would add up to $25,000 which 
is what they are asking for. Laura clarified tickets are actually $44 for adults and $25 for kids. They are a 
non-profit and they are trying to bring quality arts to the community at a price that is affordable. They 
do scholarships for kids camp and there are ways to see shows for free by running the door. It would be 
like asking why doesn't the library charge for their books? Board Member DuFour stated $30 might not 
seem like a lot but for a family of 4 it adds up and may keep children from having those cultural 
experiences. Laura pointed out that each ticket costs them $90 to produce but they charge $40 and the 
rest of the money is made up by donors and grants. They are thrifty, have only one employee. Laura 
added every penny you give us we will give it right back to you and more. She also pointed out they also 
do a lot of shows in the shoulder seasons.  
  

Sarah Mashue moved to approve an allocation $18,280 in 20235 event funding to the Thingamajig 
Theatre, Board Member Dufour seconded.  

Carried.  
 4. Tourism Ambassador Program 
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Director explained this was Council Member Martinez idea which came up in a joint work session 2 
months ago. Director has had several meetings and discussions about this program with Council 
Member Martinez, Council Member Williams, County Commissioners Brown and Medina, Kat with Main 
Street, and Mary Jo with the Chamber of Commerce. We had a program like this ready to roll out in 
2020 and then the pandemic hit so it was put on hold. At that time the team was trying to get the 
businesses engaged with the free tools and resources available through Visit Pagosa. This time the 
impetus for this program is the construction project. In the past we went to The Springs and Wyndham 
and trained their front line employees. The language is not quite finalized yet but we are looking at a 
certification process with businesses who want to participate. The businesses will get something out of 
it, like a free reel on social media and other incentives to get the businesses to take advantage of this to 
encourage their employees to attend. If businesses do get 50% of their staff to attend they will be 
certified. We will have window decals that designates them as a partner, perhaps a logo on their listing 
on our website, and special social media promotions. It will be free of charge, just a time requirement. It 
gives us opportunity to get our weekly newsletter out to more businesses with all of the other 
educational information we need them to be aware of like construction and fire info. Everyone working 
in the community get visitor questions about various things such as road conditions, fire restrictions, etc. 
That helps the community on a broader level know how to answer these common questions and knows 
where to find the answers. Director and Mary Jo have both done these types of trainings in the past and 
have materials that can be updated. The trainings could be done in an hour time frame and would likely 
be done by Director to talk about resources through Visit Pagosa, the Sherriff to speak to emergency 
management and fire, Mary Jo and Kat will talk about opportunities through the Chamber and Main 
Street. The employees will be required to attend in person and then complete the Colorado Concierge 
program through the CTO online that takes about an hour and goes through Leave No Trace, our general 
region, and other hospitality information. If the community is helpful and knowledgeable to visitors that 
will help with repeat visitation. The employers will have knowledgeable employees and for the 
employees it could be a resume builder. This program will be co-branded with the chamber and Main 
Street. We will need them to help reach out to and encourage the businesses they have contacts with to 
participate. Director explained we are moving forward with this. Her staff is tapped and she has had 
conversations with David Harris about a possible reorganization of staff, maybe adding another part 
time employee to help coordinate and help fill in at the visitor center when needed. The county 
currently has $100K for business grants. This was originally an idea to help use some of that money. 
Director is proposing having lodging tax cover the expenses of the program and the county can free up 
all of their $100K for business grants. There will be a monthly drawing for participants of the program to 
win gift cards.  Director is planning to go before Town Council to discuss moving $15K from the $400K in 
Infrastructure they have asked us to not use. Director sees this as an ongoing program even after 
construction is completed. Board Chair Lucero commented he and his staff went through the program in 
2020 at The Springs and it was awesome. The Springs staff was much more knowledgeable and received 
more positive reviews from guests after training. Board Member Prince stated they have a hospitality 
training at Wyndham they put their staff through and they see a 5% increase in satisfaction scores after 
the training. He thinks this is fantastic to have trained staff who are all speaking the same language. 
Director will be meeting with some businesses to talk through the logistics and incentives.  We will likely 
launch this program around memorial day before the busy summer season. There will be multiple 
classes, we will bring in lunch, give hand outs and cheat sheets with resources, get everyone to sign up 
for our weekly newsletter, and hopefully this will expand use of the app.  Director asked Board Members 
to let her know if they have any ideas.  
  

VI. OLD BUSINESS  
 1. AI Tool for Website 

Staff has been exploring different uses for AI to enhance our offerings for months. While staff has an 
upgraded account through ChatGPT to assist in various tasks, such as copywriting, we have also explored 
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adding an AI tool to the website for more interactive trip planning for visitors. We were early adopters 
with a chatbot tool in 2018 and 2019, but did not renew the subscription as it had a lot of weaknesses 
and we weren't able to determine usage to justify. Technology has advanced significantly since and 
there are now many tools designed specifically for tourism. Staff recently met with Guide Geek for a 
demo of their tool. Guide Geek is powering an AI tool for Visit Estes Park, Colorado.com, Visit Colorado 
Springs and many others. Staff has also investigated Intentful and Mindtrip. Adding an AI tool to the 
website for visitors to plan vacations should enhance user experience, increase engagement, and drive 
conversions. The tool can provide personalized travel recommendations and time-saving convenience. 
For example, instead of manually searching through multiple websites, users can receive instant, 
customized itineraries in minutes. Ideally, we would have the tool integrate with our booking engine, in 
order to provide up-to-date information on flights, hotel availability, weather conditions, and travel 
restrictions. Additionally, once "trained" the AI-powered chatbot can answer user queries 24/7. An 
interactive AI tool can keep users engaged longer on the website, increasing the chances of them 
completing a booking. Another advantage is multilingual & accessibility features, without the cost of 
page by page translations.  

 
Another aspect is access to analytics to track user behavior, preferences, and trends, helping us and 
potentially 

businesses refine their offerings. There is a lot of future opportunity and ways to leverage this tool once 
it is integrated into the website. If the Board wants to pursue this, the cost of the tool would be 
absorbed into the 2025 marketing line item. Staff is still evaluating options, but is leaning towards 
Intentful for cost and shorter implementation time. 

  

Board Chair Lucero stated he felt like it was up to the Director and Staff to make the decision. He 
appreciates the update and hopes it makes staff lives easier. Director stated training the tool will take 
time and be challenging. Board Member Marchand stated they use an AI tool for his business. They are 
about 8 months in and it is still not trained after about 5 hours per week of working with it but it has 
made his life easier and it has been worth the money for his business. Director asked the Board for a 
general consensus if they agree with moving in this direction. There was general consensus from the 
Board to move forward with this.   
  

VII. Other Discussion  
 1. County Commissioner Rep Ranson stated he and the Commissioners have been talking about ideas to 

help with getting visitors and locals to continue to come downtown during the construction project. He 
would like the Board members to let him know if they have any ideas. Director mentioned she is 
working with Andy with the MET on an idea for a bus schedule to get people downtown for events with 
uptown collection points. This would help with traffic and parking and getting people to attend the 
events. If this works it could be something we do beyond construction since parking is always a problem 
for events. Board Member Lucero asked if there would be a way to put a moratorium on the limited 
number of taxi licenses during the construction. Director answered taxis are a state program and the 
county can't compete with shuttle services. Director also mentioned we have had some tragic accidents 
in the community recently so we have added safe driving resources to the Welcome page. We are also 
working on a coaster that we will distribute to bars and restaurants with a QR code that links to that 
Welcome page. We will give them to the businesses for free. We can get them printed for  2-3 cents 
each. Mary Jo had the idea to have a big poster with the same information at events. Board Member 
Marchand suggested the bus routes have a live view. When he traveled to Canada they had that on an 
app and you could see exactly where the bus was on the route. It might encourage more people to use 
the bus. Director agreed that would be a great resource and she will pass that idea along. Director also 
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stated the construction signage is coming soon. Tourism is not in charge of this signage but Town staff is 
working on getting signage with enforceable language and the signs will be ordered and installed soon.   
  

VIII. NEXT TOURISM BOARD MEETING MAY 7TH AT 4:00 PM 
 
IX. ADJOURNMENT 
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AGENDA BRIEF 
 
MEETING: Pagosa Springs Area Tourism Board - 07 May 2025 
FROM: Jennifer Green, Executive Director 

 

PROJECT: Director Report 

ACTION: Update and Discussion 

 
PURPOSE/BACKGROUND: 
LODGERS TAX FINANCIAL REPORT 
Town lodging tax collections are due on the 20th of each month, following the month of collections.  Reports from the 
Town are usually available at the beginning of each month.  County collections are received quarterly from the State and 
are typically received about two months after the last month of the quarter.   
  
February 2025 was up 25.36% over 2024, or $`14,269.  November 2024 - February 2025 was up 19.7%, or $45,552.  
March 2025 still has multiple outstanding payments, however preliminary data shows March will show an increase.  The 
spreadsheet will be updated as soon as accurate numbers are provided by the Town.   
  
The full detailed report is available through google drive: 
https://drive.google.com/drive/folders/1VCvv4F3PFIixRkzwkXxmdAMoVS-9Ksrp?usp=sharing 
BLUE ROOM RESEARCH 
The most recent report through Blue Room is in the 2025 data folder on google drive: 
https://drive.google.com/drive/folders/1BhAKSC8LD5zdX2ZogJX1oJK17RSDZm9o?usp=sharing.  We are working with 
the website vendor to get better GA4 info.  Everything is implemented correctly, but we do not yet know where the 
disconnect is occurring.   
  
VISITOR CENTER UPDATE 
The Visitor Center lobby is open 7 days per week from 10am - 4pm.   We aim to be open 362 day a year, closed only on 
Thanksgiving, Christmas and New Years.  Continuous promotion of the app across all channels helps complete the virtual 
operations. We currently have two part time staff ensuring hours of operation and one very part time filler; Director 
manages day to day operations and is on call 7 days a week for any issues that arise.   
  
BROCHURE UPDATE 
Staff has recently reviewed quantities and changes needed for in-house brochures.  We are ordering reprints (after edits 
made) to hot springs, downtown, scenic drives and camping.  Lodging will be updated and reordered soon.  We are 
seeing notable increases in printing and shipping costs in the last few months.  Staff is evaluating options to minimize 
the cost increase.   
  
STAFFING UPDATE 
Director would like to promote one staff member and add a new part time employee to handle new ambassador 
program and assist with visitor center.  The Tourism Department currently has three (3) full time employees: Director, 
Marketing Manager and Administrative Assistant, plus 2 part time visitor center employees and one bonus very part 
time person to help fill in weekends, holidays and summer (full time teacher).  All employees report to the Director and 
the Director oversees all activities, projects and manages visitor center operations.     
  
Staff compiled a list of tasks handled in April for review (in packet).  Staff has stepped up, continued to handle all tasks 
and provide all of the services expected and requested. However, staff is overwhelmed.  Director is working at least 60 
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hours each week, with at least 20 hours each week of meetings while trying to keep staff from getting too overwhelmed 
and overloaded and also trying to get all tasks completed as expected.   Director is concerned about staff and huge 
expectations from business community.   
  
CONSTRUCTION PLANNING / MESSAGING 
Director has been involved in most construction meetings and updates in recent months.  A few areas that staff is 
working on: 

 In Progress: Hotel lobby signage, pedestrian routes with sidewalk decals will be considered once barricades are 
in place - staff is prepared to be nimble and react quickly as needs are identified  Leveraging Glenwood Springs 
plan for more ideas 

 In Progress: Distribute magnets, stickers and / or table tent options to area lodgers 
 In Progress: Downtown parking "tour" will be added to app, the same way we led visitors to public restrooms 

during COVID (will launch with new signage) 
 In Progress: Pedestrian Sidewalk Decals to help direct pedestrians to access points for downtown businesses 

  
SOCIAL MEDIA UPDATE 

 Facebook - www.facebook.com/visitpagosasprings: 38,834 followers 
 Instagram - www.instagram.com/visitpagosa: 26,069 followers 
 Twitter / X - www.twitter.com/visitpagosa - 2,203 followers 
 Youtube - www.youtube.com/visitpagosa - 1,540+ subscribers; 298,334 video views 
 TikTok @visitpagosa - 3,687 followers, 19,200+ likes 

 
All detailed social media data can be reviewed in the google drive by month: 
https://drive.google.com/drive/folders/1U7dqMzDtkH4YsLLSVySGWHeQqe1Qb1Fw?usp=sharing 
  
TOURISM BOARD INFORMATION 
The google drive folder featuring all materials related to the Tourism Board continues to be updated.  The folder 
includes a variety of information, such as meeting minutes, contact information, brand overview, marketing plan, 
budget, research, bylaws, data, statewide research, mission statement and much more.  
https://drive.google.com/drive/folders/12Cy6vSyq_8oF5_nEMsG0tfe8aZgPV3Hu?usp=sharing 
  
RECENT & UPCOMING PROMOTIONS 
The 2025 Marketing Plan was presented to the Tourism Board during the December meeting. The plan can be reviewed 
at: https://docs.google.com/presentation/d/1ySwY7ZRPgoS3vWGk1Lv2C06wOBMGj1tqMa-i4weK9wU/edit?usp=sharing 
Spring advertising is ongoing. Orange 142 Spring campaign launched February 26th and will run through the end of May. 
The February and March results are in 2025 Ad Campaign folder: 
https://drive.google.com/drive/folders/1yxxYhTRcDb39IB-TWVUcW6E-c9qMzbwb?usp=drive_link 
  
The final pieces of the Atlas Obscura campaign has launched -with already 2000+ requests for information.  
  
Director recently hired a consultant to handle paid social. Director met with contractor during a recent trip to the front 
range. We have identified the next few months of strategy and content. The first campaigns launched in April and results 
are strong. Each campaign has different tactics, audience reach.  
  
Additionally, Alamosa and Pagosa are beginning to work on 2025 CTO grant, to launch late summer / early fall. We are 
meeting with the vendors the week of May 5th to discuss specifics for each campaign and related KPIs.  
  
Director is monitoring all conditions and impacts from construction, trade situations and many factors out of our control. 
While it is raining as this report is being updated, the risk of an active fire season remains high. Staff is prepared to 
discuss summer advertising with elected officials,  
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EMAIL VENDOR UPDATE 
Staff has transitioned email vendors for weekly email to stakeholders and monthly newsletter to our subscriber base. 
The weekly email is seeing over a 50% open rate with strong click throughs. The monthly email was sent in 7 batches to 
evaluate open rates to different segments and length of time subscribed.  
PRESS & MEDIA RELATIONS 
All media tracking can be found at: https://docs.google.com/spreadsheets/d/1d1pXYOK_IUk6dxSps9b9GRvNJ2_-
4UNh5XLrVzFIs2g/edit?usp=sharing. 2025 requests have begun.  Director will be hosting two groups the week of May 
13th.  
  
Director attended the CTO Media reception in Denver on April 15th. Director does not feel this event is good use of 
time, given the lengthy drive and cost to attend.  
DESTINATION BLUEPRINT 
Director is working with Dave Santucci on the Destination Blueprint deliverables. We have a meeting every two weeks to 
review and address needs. Staff is actively working on implementing new aspects of the plan. We should launch the new 
blog during the month of May, with a goal of publishing a new article every two weeks. We have about 3 months of 
content ready to launch. Promotion of the blog will also include paid social campaigns. The Business Resource section of 
the website is in development and should be launched in conjunction with the blog.  
  
RECENT TRAVELS / MEETINGS 
Director made two different trips to Denver in recent weeks. During the trip to Denver for the CTO media events, she 
met with Matt Cottle (NFA productions) to discuss the events he is organizing in Pagosa in 2025. Additionally, Director 
attended Tour Colorado meeting, CTO Marketing Committee meeting and others. On the 2nd trip to the front range, 
Director attended two days of CADMO (CO Association of Destination Marketing Organizations) meetings with 25 
different destinations represented. Additionally, Director met with Dave Fluegge, paid social contractor, and Dave 
Santucci. CADMO agreed to hire Mission to Market to provide a monthly report on state-wide trends. 2024 reflected a 
2% decrease in visitation to Colorado, with 2025 showing stronger declines. Updates from around the destinations were 
mixed, with most flat or very down. Only a couple of destinations reported being up. This was corroborated in the data 
the CTO presented.  
  
SIGNAGE 
Director has been working with Colorado Barricade to print new signs - trail use, street signs (Country Center Dr), MET 
bus signs and replacing a few forest service signs. Our contact is no longer with Colorado Barricade and communication 
has been limited. If progress is not made by May 9th, a new vendor might need to be located.  
  
CERTIFIED PAGOSA PARTNER & TOURISM AMBASSADOR PROGRAM 
Director has slowly rolling out the new CPP & Ambassador program. We leveraged some remaining hours from 
Destination Blueprint to review the program overview. We have begun soliciting businesses to sign up, with a recent 
presentation during Cone Zone and in the weekly newsletter. We will work with the Chamber to promote the program 
in the next few weeks utilitizing their channels and business reach. We hope to begin training sessions in the next few 
weeks.  
  
Program Overview: 
https://docs.google.com/document/d/1piw3fbr0QylL8bXZMUYR3w4WimvGrm_JS16nYqBIWT4/edit?usp=sharing 
Sign Up Form: https://docs.google.com/forms/d/e/1FAIpQLScq8gNQPKTJkIvj0cC99rM8ysE4e5-DBoH--9c-
utTySaKrQQ/viewform?usp=header 
  
VOLUNTEER TRASH PICK UP DAY 
Director has organizing a small volunteer event for Saturday, May 10th to pick up trash downtown. Board members are 
encouraged to show up at the visitor center at 9am. All participants will be encouraged to explore downtown after the 
event. With the cancellation of Big Spring Clean due to landfill work, we wanted something to enhance the community 
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without burdening the landfill. We are encouraging boards to get involved instead of a mass promotion to locals, in 
order to minimize any confusion over BSC. Big Spring Clean will return in 2026.  
  
WEBSITE UPDATE FOR ACCESSIBILITY 
Director is working with website vendor to be compliant with CO regulation that requires public entities, including 
government websites, to adhere to the Web Content Accessibility Guidelines (WCAG) 2.1 AA for web accessibility, as 
outlined in House Bill (HB) 21-1110.   
 
ATTACHMENTS: 
April 2025 Staff Updates 
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April 2025 Staff Updates 
 

General Tourism 
●​ Completed April 2nd  meeting minutes 
●​ Compiled report for Town Council 
●​ Created brief to present to Town Council on May 6th about restricted funds allocation for 

multi-purpose pavilion 
●​ Worked with Town Council and County Commissioner representatives on Tourism IGA; 

anticipate presenting during May 19th joint work session 
●​ Process invoices for payment 
●​ Attended weekly Department Head meetings 
●​ Weekly Tourism staff meetings and project review / collaboration 
●​ Continued to work with CTO Consultant on Destination Blueprint Workplan 
●​ Staff completed monthly required Town trainings 
●​ Weekly Events Newsletter with updates / info for local business and stakeholders (200+ 

subscribers) 
●​ Worked with various staff to finalize sign orders; awaiting feedback from vendor 
●​ Developed and began rolling out Certified Pagosa Partner & Tourism Ambassador 

Program 
●​ Attended CADMO meetings in Longmont April 30th - May 2nd 
●​ Organized Volunteer Trash Pick Up day for May 10th 

 
Marketing / PR 

●​ Began working with Dave Fluegge on paid Meta /  social campaigns 
●​ Monitored Orange 142 results Spring campaign (launched end of Feb and runs through 

end of May) 
●​ Sent monthly email to visitors (75,000 subscribers), updated design to be mobile-friendly 

in 7 batches for testing purposes 
●​ Continued distribution of Refrigerator Magnet with QR code to direct visitors to key 

information - to distribute to area vacation rentals and other properties; with new landing 
page for upcoming important info ie construction, fire restrictions, etc 

●​ Distribution of business cards with QR codes linking to welcome page  
●​ Drafted coaster for bars / restaurants linking to welcome page with safe ride options 

included  
●​ Working with CTO / Brand USA to host Mega FAM on May 14th 
●​ Working with CTO to host German Tour Operator May 15th 
●​ Create / Plan monthly social calendar with posts and reels for Facebook, Instagram, 

TikTok, and YouTube Shorts 
●​ Monitor social media platforms daily, reply to comments, answer questions, provide 

resources/links as needed 
●​ Continued to evaluate additional AI options for website trip planning enhancement 
●​ Worked with website vendor on site fixes / enhancements 
●​ Film original reels - involves planning, traveling locally to film outdoor locations or 

collaborate with businesses (ie PSCA), and editing 
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●​ Call with Crowdriff to review assets, galleries, issues, learn new tactics and more ways 
to use the platform 

●​ Google Ads meeting, learn new performance max and ways to optimize ads 
●​ Review Colorado.com PS pages and report updates/changes 
●​ Working with website vendor on new business resources section, blog and GA4 

questions 
●​ Attended CTO Media Reception in Denver 
●​ Attended Tour Colorado meeting  

 
Events  

●​ Compile weekly Events & Live Music 
●​ Add events to website 
●​ Assisted event organizers in Event Funding Process 
●​ Worked with Event Organizers to reserve event services (trailer, stage, trash, recycling) 
●​ Held meeting for Summer Concert Series  
●​ Continued distributing Spring/Summer 2025 Events poster 

 
Visitor Center 

●​ Updating hot springs brochures and reprinting multiple 
●​ Processed leads and mailed Travel Planners  
●​ Update restaurant hours on spreadsheet shared with businesses and visitors 
●​ Staffed visitor center and assisted visitors 10am-4pm daily  
●​ Finalized launch of bike planter scavenger hunt and summer “prize wheel” to run hunts 

and tours  
●​ Handing out stress ball construction cones to any visitors that express issues with 

construction 
 
Data Analysis 

●​ Worked within Placer.AI platform to set up and organize Point of Interests (POIs) for all 
key summer / winter trailheads for PARC efforts 

●​ Met with other Town staff to provide overview of POIs for their uses 
●​ Met with Placer.AI to add traffic pins and understand data irregularities 
●​ Monthly Analytics reporting and review to inform content calendar 
●​ Working with website vendor on GA4 misfiring for new and unique visitors on website 
●​ Compiled monthly data  
●​ Worked with Blue Room Research on monthly report 
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